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Sustainabledevelopment

ahI!²YΩǎglobally:

ÅмлΦу.ƴ ϵ bŜǘ ǎŀƭŜǎ ƛƴ нлнп κ тл aƳн tiles / Ebitda 14,89%

Å Nearly42K employeesworldwide

Å Listedat the NYC stock exchange

BU CERAMIC EUROPE

Å AcquiredKai(BG), Polcolorit(PL) and Emilgroup(ITA) between2016 and 2018

Å Selling to 15.000 customers in 125 countries

Å 80% sales in Europe, 10% in Usand 10% ROW

Å 8000 activeproduction items

Å Running 14 plantsin 4 countries in Europe

Å Profitabilitycontrol and simulationtools at Plant level

Å Dedicatedcustomer service by brand / region

Å Managingfull transport flow to clients in Europe

Å 3850 direct employees
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Global Go-to-market strategy

Å Retailers represent52% of our business, with particularvery
strong position in Western/Central Europe.

Å DIY sales are 7% with accounts in East EU and France/Germany 

Å Contract(National/International accounts, direct commercial) 
ismore than 15%

Å Fabricatorsare 1,5%, growingmore than 10% YoY

ÅWeestimate our Residentialsegmentto be around71% with 
Commercial @29%

Å Brand sales @90% with the restsplit betweenPrivate label and 
OEM. 

ITALY 
representssomethingunique

featuring a 
96% of the value

traded by traditional Retailers
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Countries / markets served

Å Currentlyservingmore than 15K customers in 125 countries

Å 84% sales is«ex-factory» with «delivered» sales mostlyfrom 
Eastern Europe

Å Europeansales representaround80% comparedto 70% for the 
ItalianDistrictplayers and 66% of the Spanish District

Å In value, LǘŀƭȅΩǎthe most important market, followedby 
EasternEU, France and Germany
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Product categories

Å Sizes from 10x10cm to slabs160x320cm

Å Porcelainrepresentmore than 82% of sales

Å Slabsreached10% of sales, growingmore than 10% earlyfrom 
2018

Å High thicknessdown 20% heavilyimpactedby energy inflation
(production and freight)

Å Small premium reached6% holding the strong market difficulties

ÅWall tile still represent9% of our business but in decliningphase
especiallyin medium/small sizes

Å Despitequite a lot of effort, Lappato products representonlya 
small percentagealthoughin the Slabcategorymore than 65% is
Lappato

Å Technical unglazedporcelainhasbeendecliningregularlyin the 
last 10 years

ÅWeare phasingout Single Firing (Bulgaria) and Basic Small (Italy)



Non inserire 
testo/elementi oltre 
questo limite, pena la 
scarsa leggibilità del 
marchio

Marazzi today

Product design

Å STONE is the first design categorytoday, up 66% from 2019 
drivenby trend design and product innovationtargeting soft 
stones and beige/warmcolors

ÅWOOD sawthe strongestdecline(-27% vs PY) due to very
strong competitionfrom Spanish players in the x120 size and 
the 15x90 becominga commodity

Å CONCRETE sales down 17% vs PY due to missingproduct 
portfolio revamping

Å After 4 yearsof strong growth, the OUTDOOR dropped19% 
due to verynegative High Thicknesssales

Å CombiningMARBLE and SLABS togetherwe areach19% (+45% 
vs 2019) due to digitalprinting and Lappato finish quality
matching closerrealmarbles

Å SMALL SIZES Premium more than doublingvs 2019 drivenby 
exceptionalproducts and design innovations

ÅWALL TILES down -13% vs PY drivenbry strong declinein the 
basic

Å TECHNICAL todayonly2%, -60% from 2019
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The new frontier: GIANT SIZES

SLABS

Å 2016 an existingplant hadbeenrevampedwelcominga brand 
ƴŜǿ олa ϵ Ŧǳƭƭ ƭƛƴŜ ŦƻǊ slabsproduction

Å 2023 a second kiln + 2 complete formingand glazinglines have
beenfurtherly added

Å A omni-comprenhesiverange featuring state-of-the-art 
Premium Technologies isnow availableto serve traditional
applications(floor & wall aswell asnew destinationslike 
VentilatedFaçades, Kitchen tops, Bathroomvanities, 
Furniture, Tablesand claddingof any-kind-of-volume)

Å 6mm thickness, rectified, cm 120x278 and 160x320

Å 12mmand 20mm thicknesscm 162x324

Å 20 stones, 35 marbles, 15 concretes, solidcolors, metals and 
wood

PRESSED BIG TILES

Å Ourbest seller format isactually60x120 but traditionally
pressedtiles feature aswell biggerrectangular75x150 and 
90x180 assquare100x100, 120x120 and the new 160x160.
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One-of-a-kind product range

Å More and more designs are availablefrom traditional to giantsizes 
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Product differentiation

Å 100% in-house product development

Å PatentedPremium Technologies

PURO

7/7 24/24

Anti-bacterial

surfaces

ZERO GLOSSY

super matt

non-reflective

surfaces

3D INK

synchronized

digital

relief
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Know how & customization
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Other ways we support our business & partners

- ADV paper & digital& social

- FlagshipsόwƻƳŜΣ aƛƭŀƴΣ tŀǊƛǎΣ [ƻƴŘƻƴΣ aŀŘǊƛŘΧύ ϧ 
Promotion (EU..)

- Exhibitions(Cersaie, Salone del Mobile, minors..)

- Training (product, installation, trends..)
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Innovative ways 
to remainon top

- Culture & Territory

- AI exploration(product, training & events, production 
planning, production optimisation)

- ESG
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Sustainability. 
Marazzi Group's 

commitment
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Thenumbersof our commitment

Marazzi Group's commitment to the 
environment is encapsulated in a single figure, 
representing the ultimate sustainability 
objective: 100%.

Å 100% of electrical energy imported from 
the grid is sourced from renewable sources

Å 100% of raw and fired waste recovered 
Å 100% recycled cardboard packaging 
Å 100% recyclable packaging
Å 118% of process water recovered

100%
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People
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People - Growing Together

Nine-time Top Employer

Our commitment to social sustainability, professional 
development, and safety and well-being initiatives has 
enabled us to be recognised as a certified Top Employer
since 2017.
This recognition is the result of the Top Employers
Institute's analysis, which aims to highlight corporate 
excellence in human resources. 

For the third consecutive year, we have also achieved 
the Best Employerscertification, an award for 
companies that excel in the management of
human resources and in creating a positive working 
environment. 
The Best Employerscertification is based on Statista 
surveys, an online platform specialising in data 
collection and visualisation, which conducts 
independent research on over 170,000 employees in 
more than 50 countries.
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Welcometo MarazziGroup

¢ƘǊƻǳƎƘ ǘƘŜ ά²ŜƭŎƻƳŜ ǘƻ aŀǊŀȊȊƛ DǊƻǳǇέ 
programme, we offer our clients, architects 
and designers tailored training courses, both 
online and in person.

In 2024, we welcomed over 4,300 
people.



Safety
Marazzi Group has made safety a priority, believing in the importance of protecting 

all parties involved in the supply chain: 
from our employees to our suppliers, 

right through to customers 
who choose and live with our products every day.


