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Andrea Mantelli e
. . ( §
A General Manager in Dakota Group since 2014
A 52 years old %
A In the construction industry since 30 years
Andrea Corradini ., M /

A Head of Marketing in Dakota Group since 2024
A 47 years old

A Marketing addicted since 21 years

A In the construction industry since 15 years




DAKOTA

The Reliable Partner for Global Construction

Established in the early 1980s as a manufacturer specializing in plastic solutions, Dakota Group Is a leader
In the construction industry , offering advanced and sustainable solutions for the construction, renovation

and maintenance of buildings.
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DAKOTA

A family own company

Ince the beginning, Dakota has been always a
amily own company.
n the 2000 years, Zeno Cipriani , founder of the
company, has been alongsided by his two sons,

Michele and Giulio , and with the support of

Andrea Mantelli V General Manager - and
Antonio Belotti - Sales Dirtector Italy Vhas
leaded the company up to now with a renewed

passion for the construction sector.
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Our productionis  100% Made in Europe , with
state -of-the -art facilities and over 150 injection
moulding machines , ensuring maximum

operational flexibility and fast response times to

customer demands.
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DAKOTA
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We think and act with a International mindset

Through a strong network of partners and
distributors, we are present across Europe and
active in key markets in the Middle East, North

America, North Africa , and other high -growth

regions.



OUR STRATEGIC
COMMITMENT



DAKOTA

Strategic Commitment
Our Vision

To become a global leader in circular building solutions , Integrating
advanced technologies and sustainable materials to build smart,
Zzero -impact urban environments.

H#innovationisevolution



DAKOTA

Strategic Commitment
Our Mission

Our mission is to develop  high quality building solutions through technological
Innovation, sustainable practices and ethical management . We are committed
to offering reliable products with excellent value for money , constantly investing

IN new solutions and improvements to give our customers a competitive
advantage and build strong relationships with our stakeholders, contributing
positively to the future of the construction industry.
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DAKOTA

Strategic Commitment
Our Values

Growth , Sustainability |, Innovation : the values that guide us into the
future. At Dakota, these three values are not separate but
Interconnected. We grow through sustainable innovation. We
Innovate for responsible growth. We are sustainable to ensure long -
term growth.
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OUR GREEN
DNA



DAKOTA

Towards a More Sustainable Future

Over 85% of our raw materials Is made of reclycled
materials Vpost -use or production wastes

Every product we create stems from this commitment:

Ensuring quality and performance while respecting the
planet.

RECYCLE

Converted Converted | Converted
Production waste Post -use materials BIO materials




DAKOTA

Towards a More Sustainable Future

We are committed to optimizing energy consumption and

collaborating with renewable energy suppliers to lower indirect
emissions.
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EOQCEAN
CLEANUP

TOGETHER,
WE CAN CLEAN UP

OCEAN PLASTIC

mPhotovoltaic systems cover  14% g
v _of our productlon energy
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DAKOTA

Logistic Center

Affi (VR) V Centralized logistic plant ﬁ ﬁ H —

covered | pallet
total area area spaces

36.000 m2 19.900 m2




DAKOTA

Subsidiaries and

Market® -
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Dakota NA

Dakota Portugal

Dakota Spai

. SUBSIDIARIES

OUR MARKETS




Customer Platform Dakota

Different Market, Different approach

A Italy : builder merchants, specialist paint shops,

hardware stores, DIY, heating and plumbing
retailers, industries.

A Export :organized with area managers selling to
wholesalers, distributors,  builder merchants |,
outdoor retailers, tiles retailers, DIY.

A International Account management
development of partnership with international
group.

A Business Developer :technical consulting to

architect and design studios to reference products

INn project tender specifications.
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